
Stand E5050

OFF-SITE SEO STRATEGIES
FOR ECOMMERCE WEBSITES

Patrick Altoft

Director of Search, Branded3



Stand E5050

Search Engine Optimisation

ÅMost people think SEO is about

o Keywords 

o Page titles  

o Meta tags

o Site structure

ÅOn-site optimisation is enough to rank for uncompetitive 

keywords

ÅWhen all your competitors sites are well optimised who gets to 

be number 1?
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Links are the most important ranking factor
Å Links are what Google uses to differentiate between similar websites
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Links and PageRank
Å Since 1998 links have formed the basis of the Google algorithm

Å PageRank is a probability distribution used to represent the likelihood that a person 

randomly clicking on links will arrive at any particular page.

Å The pages that have the most incoming links will have been visited more times and 

are deemed more important.
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PageRankґ ǊŀƴƪƛƴƎǎ
Å PageRank is quite inaccurate ïa higher PR does not necessarily mean higher 

rankings
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Links & Ecommerce

ÅMillions of links are created every day

ÅLinkable content is

o News

o Funny pictures

o Videos

o Interesting blog posts

ÅEcommerce sites donôt have the same linkability as 

other websites
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Competitor analysis
Å Identify 20 target keywords

Å Record domains ranking in top 20 search results for each keyword

Å Remove duplicate sites



Stand E5050

Competitor analysis
Å Export all links to Excel
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Competitor analysis
Å Repeat for all competitors to create one giant Excel document

Å Remove duplicate linking domains

Å Sort by Domain Authority or Page Authority
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Competitor analysis
Å Use filters to find valuable links

o URL contains .ac.uk , .edu , .gov , .nhs

o Anchor text contains target keyword
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Visualising your link profile


